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2016	Public	Relations	Activity	
Snapshot

• Total	of	81	articles	with	a	tourism	angle	

• Total	Print	Circulation:	6,570,378

• Total	Online	Readership:	592,632,498

• Estimated	Advertising	Equivalent:	$428,302,587.98



Top	Pitching	Results



Top	Press	Trip	Results



Overview	of	the	US	Travelers:	Who	
Are	They?

Overseas	Travel:	
+6.5%

32.8	million	
Americans

36%	of	Americans	
have	a	valid	
passport

US	Travelers	by	
Race:

59%	White
16%	Asian

15%	Hispanic
8%	Black
2%	Native	

Am./Alaskan	or	
Hawaiian	Islander

Average	HHI:	
$125,000	

HHI	+$300,000:	
7%

50.3%	of	
US	

Travelers

Average	
Age:	

43.5	yrs

49.7%	of	
US	

Travelers

Average	
Age:	
45	yrs



Overview	of	the	Travelers	to	Europe:	Travel	
Planning



Overview	of	the	Travelers	to	Europe:	Origin	
Location



Overview	of	the	Travelers	to	Europe:	
Activities



Thinking	Traveller	Villas
Sicily	and	Puglia

Grand	Hotel	Excelsior	
Vittoria	Sorrento,	

Naples

Other	Regions	and	PR	Agencies
National	and	Regional	
Tourism	Boards	are	not	

active	in	the	US

Hotels	and	Tour	Companies	
are	working	with	PR	

agencies

Hassler Roma	Hotel
Rome

Regina	Isabella	Hotel	
Ischia	

San	Clemente	Palace	
Venice	

Hotel	Principe	di	Savoia
Milan



SWOT	Analysis	for	Emilia	Romagna
Strengths

Bucket	List	Destination	for	
Americans

Strong	Brand	Awareness	among	
Travelers

Weaknesses

Low	Brand	Awareness	Despite	
Universal	Recognition	of	Regional	

Products	

Opportunities

Online	sales	and	travel	to	Italy	
expected	to	grow	through	2017

Exchange	Rate	Against	the	Dollar	
Best	It’s	Been	in	Years

Threats

Crowded,	Highly	Competitive	
Market

Potential	Acts	of	Terror

Recent	Earthquake	Activity



US	Travel	Following	the	2016	
Elections

Stock	Market	at	Record	High	Despite	Initial	Drop

US	Dollar	Nearly	1-to-1	with	Euro

Nationalistic	Rhetoric	Could	Encourage	Domestic	
Travel…

While	Positioning	International	Travel	as	Dangerous



Grazie!

If	you	have	any	questions…

Katie	Papadopoulos,	DQMPR
katie@dqmpr.com


